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No part of this presentation or the information contained herein may be reproduced, photocopied, redistributed or passed on, directly or indirectly, to any other person (whether within or outside
your organization/firm) or published, in whole or in part, for any purpose.

This presentation does not constitute an offer to sell or the solicitation of an offer to buy securities, nor shall there be any sale of these securities in any state or jurisdiction in which such offer,
solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such state or jurisdiction. Loop Media, Inc. (the "Company") has filed a registration statement
(including a prospectus) with the Securities and Exchange Commission (the "SEC"). Before you invest, you should read the prospectus in that registration statement and any preliminary prospectus
supplement and the other documents the Company has filed with the SEC for more complete information about the Company and any potential offering. You may get these documents for free by
visiting EDGAR on the SEC website at www.sec.gov.

This presentation contains certain forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934 and Private Securities
Litigation Reform Act, as amended, including those relating to the future of the Company’s business, anticipated events and trends, market opportunity, competitive position, possible or assumed future
results of operations, business strategies, potential growth opportunities and other statements that are predictive in nature.

These forward-looking statements are based on current expectations, estimates, forecasts and projections about the industry and markets in which we operate and management’s current beliefs and
assumptions. These statements may be identified by the use of forward-looking expressions, including, but not limited to, “expect,” “anticipate,” “intend,” “plan,” “believe,” “estimate,” “potential,”
“predict,” “project,” “should,” “would” and similar expressions and the negatives of those terms. These statements relate to future events or our financial performance and involve known and unknown
risks, uncertainties, and other factors, which may cause actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or implied by
the forward-looking statements. Such factors include those set forth in the Company’s filings with the SEC. Prospective investors are cautioned not to place undue reliance on such forward-looking
statements, which speak only as of the date of this presentation. The quarterly guidance disclosure contained herein includes forward-looking statements. Forward-looking statements are neither historical
facts nor assurances of future performance, but instead are based on current beliefs, expectations and assumptions regarding the future of our business, future plans and strategies, projections, anticipated
events and trends, macroeconomic conditions and other future conditions. Forward-looking statements are subject to inherent uncertainties, risks and changes in circumstances that are difficult to predict,
many of which are outside of our control. The estimated financial results contained in this presentation are subject to finalization in connection with the preparation of our Quarterly Report on Form 10-Q
for the quarter ended March 31, 2023. Our actual results for the three months ending March 31, 2023, may differ materially from those indicated above and you should not place undue reliance upon any of
these forward-looking statements. The Company undertakes no obligation to publicly update any forward-looking statement, whether as a result of new information, future events or otherwise.

This presentation also contains estimates and other statistical data made by independent parties and by the Company relating to market size and other data about the Company’s industry. This data 
involves a number of assumptions and limitations, and you are cautioned not to give undue weight to such data and estimates. This presentation contains non-GAAP financial measures relating to our 
performance. You can find the reconciliation of these measures to the most directly comparable GAAP financial measure in the Appendix at the end of this presentation. The non-GAAP financial measures 
disclosed by the Company should not be considered a substitute for, or superior to, the financial measures prepared in accordance with GAAP. Please refer to the notes to reconciliation of non-GAAP 
financial measures contained herein and in the Company’s SEC filings for a detailed explanation of the adjustments made to the comparable GAAP measures, the ways management uses the non-GAAP 
measures, and the reasons why management believes the non-GAAP measures provide investors with useful supplemental information.

Legal Disclaimer
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Bring Streaming TV to Businesses

To unlock the potential of businesses to inform, entertain and engage their customers while enabling advertisers to 
reach consumers in an out-of-home environment in a measurable and targeted way

Our Mission
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Jon Niermann
Co-Founder, Chief Executive Officer

 Joined Loop Media in May 2016

 30+ years of media technology 
leadership

Executive Team
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Neil Watanabe
Chief Financial Officer

 Joined Loop Media in September 2021

 30+ years of finance, accounting & 
operational experience for public and private 
companies

Bob Gruters
Chief Revenue Officer

 Joined Loop Media in May 2021

 Key leadership positions in television, 
digital, print and OOH media

Sonya Zilka
Director 

David Saint Fleur
Director

Denise Penz
Director 

Bruce Cassidy Sr.
Chairman of the Board

Board of Directors

Jon Niermann
Chairman of the Board

Liam McCallum
Co-Founder, CPO/CTO

 Joined Loop Media in 2016

 20+ years coding and development 
experience

Andy Schuon
Head of Loop Media Studios

 Joined in 2020 after serving as advisor

 30+ years music and entertainment 
industry experience
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Introduction



Proprietary and Confidential. © 2023 Loop Media Inc. All rights reserved. 6

Leading Provider of DOOH Entertainment and Advertising Solutions

$30.8M
FY 2022 Revenue

$14.8M
FQ1 2023 Revenue

~57,000 1

Active Loop Players / 
Screens

500%+
FQ1 2023 Revenue 

Growth from FQ1 2022

5.4X+
Active Loop Player / 

Partner Screen Growth 
from Year ago

38.4%
FQ1 2023 Gross Margin

Note: “DOOH” is digital-out-of-home. Fiscal year ends September 30th.
1 Estimate for end of March 2023 and includes Loop Players in our O&O Platform and screens in our Partner Platform.

FQ1 – Quarter ending December 2022



Proprietary and Confidential. © 2023 Loop Media Inc. All rights reserved.

National Distribution and Reach Across Multiple End Markets

7

Active Across North America With Largely Untapped International Markets

1 Estimate for end of March 2023 and includes Loop Players in our O&O Platform and screens in our Partner Platform.
2 Estimate based on videos streamed to all of our out of home customer locations and the average number of viewers estimated in each
location across our O&O Platform

2 Billion+
Monthly Video 
Impressions 2

~57,000
Active Loop Players / 

Partner Screens 1

Current customers

Near-term expansion opportunity 

Longer-term opportunity
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Bars / 
Restaurant 
Franchises

Automotive 
Franchises Travel

Fitness Centers

Loop Media Can Be Found In Various OOH Venues Nationwide

Representative Categories of Venues Where Loop Media’s Entertainment Can Be Found

Malls / 
Retail Stores

Universities
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Premium Provider of Licensed and Low-To-No-Cost Original Content

175+
Channels

Music Label 
Partnerships

Non - Music 
Content 

Partnerships

Original 
Content1

51
Channels

22
Channels

1 Original content developed using licensed or purchased content that is then 
reformatted into short-form content suitable for commercial use
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Loop Media is Disrupting Traditional OOH Media Consumption

10

20212011 2015

In Venue

In Home

76%

24%

Cable / Traditional TV Streaming

98%

2%

56%
44%

Source: Neilsen, Pew Research Center.
* Note: as of March 2023.
2023 Source – Techjury https://techjury.net/blog/cable-tv-subscribers-statistics/#gref

In Home Media Consumption Trends Shifting from Cable / Traditional TV to Streaming Services

2023 *

56%
44%

68%  

28%
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Strong Industry Tailwinds With Significant Untapped Potential

71% 62% 57%

11%
15% 18%

18% 23% 25%

0%

20%

40%

60%

80%

100 %

120 %

2020 2021 2022

Linear TV CTV Other Digital

DOOH Spend 
Globally

OOH Advertising Spend Globally

$10.3B

$42.1B

Serviceable Addressable Market
Declining demand for traditional billboards 
along with reduced cost for digital screens

Total Addressable Market
Driven by higher ROAS compared to  TV, print, 
and radio and growth in digital advertising

Movement of Linear Spend to 
Digital Spend DOOH and OOH Advertising

11

$144B
Digital Retail Media Spend in 2024

23%
Digital Retail Media Spend 

2021-2024 CAGR

18%
Proportion of Digital Retail Spend 

Compared to Total Digital Ad Spend1

Growth in Expected Retail              
Media Spend

Source: Statista, Business Wire, Research and Markets.
Note: TAM, SAM, and SOM figures estimated to be as of 2023. Growth rates are based on 2022-2023 estimates.
12023 estimated figure as of March 2022.
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Platform Overview
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Differentiated Offering Of Curated Short-Form Content For OOH Venues

13

Largest OOH Library of Music Videos, Trailers, Licensed, and Self-Created Content

Proprietary Technology Platform Non-Reliant On 3rd Party Operating Systems

Contextual Audience Targeting Capabilities

Venues
 Audiences in various venues 

consume content in a passive 
way as part of their OOH 
experience

 Realized savings vs. cable 

Brands / Advertisers
 Extend audience reach to an 

OOH setting
 Targeted ad placement based 

on specific venues, 
geographies, and demographics

Curated TV / Digital Platform For Business

Our Platform Is A Unique Solution That Creates Value For Venues, Brands, And Advertisers
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Loop Media’s Proprietary Media Distribution Platform
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Traditional Digital Consumer Advertising

Platform

Delivery Method Loop Network / Player Partner Platform / 
POS

Content All forms of content 
including music videos

Selected Loop Media 
content and third-

party partner content

Preferred
Revenue Model Ad-Supported Service

vs.

Loop Media’s DOOH Advertising Model

One Ad Contains One Impression

One Ad Contains Multiple Impressions

1 Impression counts vary per venue depending on how many patrons are detected
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Loop Player Serving as an End-to-End Media Platform

15

Number of Potential 
Viewers Ad Impressions

Geography Audience 
Demographics

Venue Type Cost per Impression

Type of Content Time / Length of 
Content

Looped content for up to 12 hours even 
without internet due to 32GB storage

Dependable Platform for 
Uninterrupted Playback1

Programmable playlists with filtering 
and personalization capabilities

Curated Short-Form Content 
Suited for DOOH Locations3

Vibrant content and clear legible signage 
with digital and stereo audio capabilities

High-Quality Visuals and Audio4

Free-to-Use Loop Player Key Programmatic Advertising Metrics

Audience Tracking & 
Measurement Capabilities 

Customer count estimation for 
video-based ads using Wi-Fi / radio 
scanning

2
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Expanding Partner Platform Rapidly Increases Loop Media Reach

16

Advertising sales services to third part platforms with an existing network 
of screens for quick distribution and growth

Loop retains a percentage of advertising revenue from Loop digital ad sales

Distribution focused on convenience stores, grocery stores, and other 
specialty retailers

High traffic at point-of-sale reduces dwell time and allows for higher 
frequency ad placement

Launched Partner Platform Business in May 2022 And Recently Started to Gain Some Traction

~25,000
Partner Screens 

Currently
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Loop Media Works With All Parts of the Advertising Chain

DSP/SSP 
Programmatic 

Partners

Advertising 
Buyers CIT

Majority of Fortune 200 Use Our Platform, 
With a Diverse Mix of Local and Nationwide Brands
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Differentiated From OOH Peers and Focused on Digital Video Budgets

End-to-end 
Technology 
Solution

Programmatic 
Expertise

Original Content 
Creation & 
Curation

Open API 
Compatibility

Diversified 
Content Library

18

DOOH
Digital In-

Home
Traditional OOH
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 Target underserved non-U.S. 
DOOH markets

 Further penetrate Canada, 
Europe, Asia and areas in 
Central America

 Selectively pursue M&A such 
as our 2021 acquisition of 
EON Media, an Asian radio 
broadcaster

 Increase advertising sales 
personnel

 Market directly to companies 
interested in content 
sponsorship

 Improve audience targeting, 
data and analytics 
capabilities

 Grow O&O and Partner 
Platforms in desirable 
geographies with high ad 
demand:

— Target enterprise sales

— Increase digital marketing

— Increase affiliate sales

19

Loop Media’s Strategic Initiatives to Further Accelerate Growth

Increase Distribution in 
Desirable Geographies
Increase Distribution in 
Desirable Geographies

Optimize Advertising 
Sales & Sponsorships
Optimize Advertising 
Sales & Sponsorships

International 
Expansion

International 
Expansion

Target New Customer 
Types & Add 

Niche Content

Target New Customer 
Types & Add 

Niche Content

 Expand customer targets in 
desirable categories (e.g., 
gym, convenience stores) 

 Create more thematic 
content to cater for specific 
venue types

11 22 33 44
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Financial Overview
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Financial Highlights

G R O W T H

Quarterly Active Units1

18,240 as of FY 2022
26,903 as of FQ1 2023 (Dec 22)

32,000 est. as of FQ2 (March 23)

S C A L E

Total Revenue

$30.8M in FY 2022
$14.8M in FQ1 2023 (Dec 22)
$4.5M - $5.0M est. in FQ2 2023 (March 23)

O P E R A T I N G  L E V E R A G E

Operating Expenses as a % of Revenue

117% in FY 2022
67% in FQ1 2023 (Dec 22)

P R O F I T

Gross Profit Margins

37% in FY 2022
38% in FQ1 2023 (Dec 22)
27%-30% est. in FQ2 2023 (March 23)

U N I T  E C O N O M I C S

Ad Average Revenue per Unit2

$236 in FQ1 2022 (Dec 21)
$324 in FQ1 2023 (Dec 22)

L I Q U I D I T Y

Cash Balances

$1.7M as of FQ1 2022 (Dec 21)
$7.7M as of FQ1 2023  (Dec 22)

1 Represents O&O advertising and subscription supported players; excludes Partner Platform screens.
2 Calculated by dividing quarterly O&O Platform advertising revenue by QAUs for ad-supported O&O Platform units. 
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Significant Momentum in Unit Economics

Key Highlights

47%
Quarterly Active Loop Player growth from 
FQ4 2022 – FQ1 2023  (Sept 22 – Dec 22)

Growth Drivers:

 Increased focus on our large 
enterprise new account program

 Increase in new Loop Player 
installations by affiliate partners

 Introduction of automation for the 
client success team to identify Loop 
players that have gone offline

Loop Players Average Advertising Revenue Per Unit2

End of Period Data

8,156 

26,903 

FQ1 2022 FQ1 2023

$236

$324

FQ1 2022 FQ1 2023

1 Represents O&O advertising and subscription supported players; excludes Partner Platform screens.
2 Does not include revenue from subscription supported players. 
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Accelerated Top-Line Growth Gaining Ability to Scale

Source: Company’s public SEC filings.
Note: $ in millions. In November 2021, our Board of Directors approved a 
change in our fiscal year end from December 31 to September 30.

Key Highlights

21%
Quarterly growth from FQ4 2022 – FQ1 
2023 

Growth Drivers:

 Increase in number of venues with Loop 
Players resulting in improved value 
proposition for advertisers

 Introduction of Partner Network channel 
of business

 Higher number of digital advertising 
impressions

Quarterly Annual

%

% Growth Rate - Sequentially

Growth Rate - YoY

$3.0

$4.9

$10.8
$12.2

$14.8

FQ1 2022 FQ2 2022 FQ3 2022 FQ4 2022 FQ1 2023

63%

Revenue

$3.0
$5.1

$30.8

FY 2020 FY 2021 FY 2022

515%

120%

831%

13%

404%

21%

393%

24%

325%
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Gross Margin

Significant Gross Margin Improvement

Source: Company’s public SEC filings.
Note: $ in millions. In November 2021, our Board of Directors approved a 
change in our fiscal year end from December 31 to September 30.

Key Highlights

107%
YoY improvement in FY 2022 vs FY 2021 
gross margins. 

Growth Drivers:

 Gross margin rate improvements driven 
by increased advertising revenues which 
allow for leveraging of significant 
guarantees and advances for consumer 
music licensing agreements 

 Utilization of original content, which has a 
lower cost of revenue

Annual & Latest

18%

37% 38%

FY 2021 FY 2022 FQ1 2023
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Adjusted EBITDA

Improved Profitability Driven by Rapid Growth and Stable Opex

Source: Company’s public SEC filings.
Note: $ in millions. In November 2021, our Board of Directors approved a 
change in our fiscal year end from December 31 to September 30.

Key Highlights

36%
Improvement in FQ1 2023 vs. FQ1 2022 
(quarter ended December)

Growth Drivers:

 YoY EBITDA improvements driven by 
increased operating leverage

 Operating expenses in FY 2022 were 
117% of total revenue; improved to 
67% of total revenue in FQ1 2023

($7.8)

($10.3)

($1.6)

FY 2021 FY 2022 FQ1 2023

Annual & Latest
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Seasoned management team with blue chip experience at leading media brands such as Disney, 
EA, and Instagram in local and international markets

Investment Highlights

Differentiated proprietary tech stack with precise audience measurement capabilities 
enabling targeted ad placement for brands

Financial and operational momentum as business scales and achieves growth across key 
metrics including revenue, profitability, Loop Players, Partner Screens, and ARPU

Strong DOOH industry tailwinds including 23% expected CAGR in total digital retail 
media spend from 2021 – 2024

Disruptor of the traditional cable and satellite industry serving OOH venues utilizing a vast 
library of engaging licensed and original content1

5

4

3

2

26Proprietary and Confidential. © 2023 Loop Media Inc. All rights reserved.
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Thank You
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Appendix
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March 31, 2023 FY Q2  - Quarterly Forecast Update

2 Billion+ 2

Monthly Video 
Impressions

$4.5M -5.0M
March 31, 2023 

Estimated 
Quarterly Revenue

~57,000 1

Active Loop Players / 
Partner Screens

$3.3M-
$3.6M

March 31, 2023 
Estimated Cost of 

Revenue

5.4X+ 1

Active Loop Player / 
Partner Screen Growth 

from Year ago

27%-30%
March 31, 2023 

Estimated 
Gross Margin

Note: “DOOH” is digital-out-of-home. Fiscal year ends September 30th.
1 Estimate for end of March 2023 and includes Loop Players in our O&O Platform and screens in our Partner Platform.
2. Estimate based on videos streamed to all of our out of home customer locations and the average number of viewers estimated in each
location across our O&O Platform

• Digital ad spending industry and macro headwinds 
continued into March 2023

• Despite headwinds, set to deliver over 57,000 active 
Loop Players/Partner Platform screens

• Strong distribution validates distribution model and 
free-to-the-user Loop Players

• Increased monthly video impressions (2 Billion)

• Increased distribution footprint and new efficient direct 
sales team allows for a greater focus on direct ad sales, 
with generally higher CPMs

• New non-music content licenses and changing of 
content mix should allow for improved margins in non-
music channels

• Continued focus on cost cutting and efficiency, while 
maintaining growth
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Share Price Performance Since Uplist

Company Snapshot

Share Price $5.48

Share High Since Uplisting1 $6.62

Share Low Since Uplisting1 $3.86

Average Daily Trading Value (3 Months) 59,876

Insider Ownership 28.5%

Shares Outstanding2 56.4 Million

Market Capitalization2 $308.9 Million

Debt (as of 12/31/2022) $9.2 Million

Cash (as of 12/31/2022) $7.8 Million

Enterprise Value2 $310.3Million

Top Shareholders3

Market Statistics

30

Source: CapIQ market data as of 3/27/2023. Public SEC filings.
1 Based on September 22, 2022 uplisting.
2 Based on diluted shares outstanding. Calculated using the treasury stock method.
3Beneficial ownership as of 2/8/2023. Includes options and warrants that are exercisable within 60 days.

0

200,000

400,000

600,000

800,000

1,000,000

1,200,000

1,400,000

$3.00

$4.00

$5.00

$6.00

$7.00

$8.00

$9.00

$10.00

$11.00

$12.00

Volume

% OutstandingCommon StockHolder

17.5%9,980,711Bruce A. Cassidy

12.9%7,373,737Jon Niermann

9.1%5,342,941Jeremy Boczulak

6.9%3,878,989Running Wind, LLC

6.9%3,878,988Dreamcatcher, LLC

$ in millions
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Loop Media In the Headlines

31

February 9, 2023
Loop Media, Inc. rings opening bell 
at the NYSE

September 22, 2022 – Feb 9, 2023
Loop Media, Inc. featured on 
Bloomberg Radio, Bloomberg 
Markets, AmeriTrade, Yahoo 
Finance and Cheddar News

September 22, 2022 
Loop Media, Inc. uplists to NYSE, 
poised to disrupt the largely 
untapped DOOH streaming market
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Sequential Quarterly Income Statement (Unaudited)
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Fiscal Quarter
FQ1 2022 FQ2 2022 FQ3 2022 FQ4 2022 FQ1 2023

Net Revenue $2,996,034 $4,879,839 $10,804,083 $12,152,840 $14,825,831
   % Growth N/A 63% 121% 13% 22%

Cost of Revenue 1,444,977             3,515,217             7,018,283             7,471,921              9,139,800             
Gross Profit 1,551,057             1,364,622             3,785,800             4,680,919              5,686,031             
   % Margin 52% 28% 35% 39% 38%

Operating Expenses 5,909,680             5,891,831             7,553,431             16,794,429            9,936,657             
Operating Income (4,358,623)           (4,527,209)           (3,767,631)           (12,113,510)           4,250,626             
   % Margin (146%) (93%) (35%) (100%) 29%

Other Income / (Expense) 84,879                  (446,821)              (1,904,654)           (2,446,555)             (1,007,583)           
Income Tax (Expense) / Benefit (251)                     (800)                     -                       1,727                     (1,230)                  
Net Income ($4,273,995) ($4,974,830) ($5,672,285) ($14,558,338) ($5,259,439)
   % Margin (143%) (102%) (53%) (120%) (35%)

FQ 2 (ending March 31, 
2023 )

Guidance *

$4.5 - $5.0m

$3.3- $3.6m

($8.8m) – ($9.3m)

* 8k filed 3/27/2023
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Annual Income Statement

33

FY 2020 FY 2021 FY 2022

Net Revenue $2,966,454 $5,069,149 $30,832,796
   % Growth NA 71% 508%

Cost of Revenue 1,086,053                     4,165,066                     19,450,398                   
Gross Profit 1,880,401                     904,083                        11,382,398                   
   % Margin 63% 18% 37%

Operating Expenses 13,816,047                   31,539,739                   36,149,371                   
Operating Income 11,935,646                   30,635,656                   24,766,973                   
   % Margin (402%) (604%) (80%)

Other Income / (Expense) (5,168,048)                    (953,752)                       (4,713,151)                    
Income Tax (Expense) / Benefit (1,600)                            614,911                        676                                
Net Income ($17,105,294) ($30,974,497) ($29,479,448)
   % Margin 577% 611% 96%

Fiscal Year
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EBITDA and Adjusted EBITDA Reconciliation
Annual

FY 2020 FY 2021 FY 2022
EBITDA Reconciliation
   Net Income (Loss) ($17,105,294) ($30,974,497) ($29,479,448)
   Interest Expense 1,002,799                        1,690,552                        3,620,212                        
   Interest Income (4,688)                               (10,123)                            (200)                                  
   Depreciation and Amortization 439,418                           2,557,959                        1,592,458                        
   Income Tax Expense / (Benefits) 1,600                                (614,911)                          (676)                                  
EBITDA ($15,666,170) ($27,351,020) ($24,267,654)
   % Margin (528%) (540%) (79%)

Adjusted EBITDA Reconciliation
   EBITDA ($15,666,170) ($27,351,020) ($24,267,654)
   Stock-Based Compensation 1,816,034                        8,374,265                        9,355,342                        
   Impairment of Intangible Assets 6,350,000                        11,206,523                      1,970,321                        
   Gain on Extinguishment of Debt -                                    -                                    1,607,782                        
   Change in Fair Value of Derivative -                                    -                                    (514,643)                          
   Non-Recurring Uplist Expense -                                    -                                    1,575,000                        
Adjusted EBITDA ($7,500,132) ($7,770,232) ($10,273,852)
   % Margin (253%) (153%) (33%)

Fiscal Year
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EBITDA and Adjusted EBITDA Reconciliation
Three Months Ended

Fiscal Quarter
FQ1 2022 FQ2 2022 FQ3 2022 FQ4 2022 FQ1 2023

EBITDA Reconciliation
   Net Income (Loss) ($4,273,995) ($4,974,830) ($5,672,285) ($14,558,338) ($5,259,439)
   Interest Expense 504,117                   494,389                   978,435                   1,643,271                1,007,583                
   Interest Income (200)                          -                            -                            -                            -                            
   Depreciation and Amortization 343,458                   67,886                     406,687                   774,427                   869,883                   
   Income Tax Expense / (Benefits) 251                           800                           -                            (1,727)                      1,230                        
EBITDA ($3,426,369) ($4,411,755) ($4,287,163) ($12,142,367) ($3,380,743)
   % Margin (114%) (90%) (40%) (100%) (23%)

Adjusted EBITDA Reconciliation
   EBITDA ($3,426,369) ($4,411,755) ($4,287,163) ($12,142,367) ($3,380,743)
   Stock-Based Compensation 1,516,594                1,116,318                1,282,548                5,407,070                1,790,807                
   Impairment of Intangible Assets -                            -                            -                            1,970,321                -                            
   Gain on Extinguishment of Debt (490,051)                  -                            944,614                   1,153,219                -                            
   Change in Fair Value of Derivative (98,745)                    (47,568)                    (18,395)                    (349,935)                  -                            
   Non-Recurring Uplist Expense -                            -                            -                            1,575,000                -                            
Adjusted EBITDA ($2,498,571) ($3,343,005) ($2,078,396) ($2,386,692) ($1,589,936)
   % Margin (82%) (69%) (19%) (20%) (11%)
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As of
FQ1 2022 FQ1 2023

Assets
   Cash $1,662,098 $7,753,644
   Accounts Receivable 2,924,484 15,474,223
   Other Current Assets 1,139,169 3,165,359
Total Current Assets 5,725,751                                 26,393,226                               

   Net PPE 34,644                                       2,372,546                                  
   Other Non-Current Assets 3,272,766                                  2,294,875                                  
Total Non-Current Assets 3,307,410                                 4,667,421                                 
Total Assets 9,033,161                                 31,060,647                               

Liabilities and Stockholders' Equity
   Accounts Payable & Accrued Liabilities 3,287,903                                  9,662,014                                  
   Other Current Liabilities 3,754,669                                  11,673,991                               
Total Current Liabilities 7,042,572                                 21,336,005                               

Total Non-Current Liabilities 1,719,475                                  7,539,182                                  
Total Liabilities 8,762,047                                 28,875,187                               

Stockholders' Equity 271,114 2,185,460
Total Liabilities and Stockholders' Equity $9,033,161 $31,060,647
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• We distribute our content and advertising inventory to digital screens located in OOH locations primarily through (i) our owned and operated platform (the “O&O Platform”) of
Loop Media-designed “small-box” streaming Android media players and legacy ScreenPlay computers (together, the “Loop Players”) and (ii) through screens on digital platforms
owned and operated by third parties (each a “Partner Platform” and collectively, the “Partner Platforms,” and together with the O&O Platform, the “Loop Platform”). We define
an “active” Loop Player as (i) an ad-supported Loop Player (or DOOH location using our ad- supported service through our “Loop for Business” application or using an DOOH
venue-owned computer screening our content) that is online, used on our O&O Platform, playing content and has checked into the Loop analytics system at least once in the 90-
day period ending on the date of measurement or (ii) a DOOH location customer using our subscription service on our O&O Platform at any time during the 90-day period. We
do not count towards our active Loop Players any Loop Players or screens used on our Partner Platforms.

• ARPU: Advertising Revenue Per Unit – We define a “unit player” as (i) an ad-supported Loop Player (or a DOOH location using our ad- supported service through our “Loop for
Business” application or using a DOOH location-owned computer screening our content) that is online, used on our O&O Platform, playing content and has checked into the
Loop analytics system at least once in the 90-day period or (ii) a DOOH location customer using our paid subscription service on our O&O Platform at any time during the 90-day
period. A unit player that is supported by our advertising-based revenue model is an ad-supported unit player and a unit player that is supported by a subscription-based
revenue model is a subscription unit player. We calculate advertising ARPU (“AD ARPU”) by dividing quarterly revenues from our DOOH ad-supported service on our O&O
Platform for the period by Loop players for our ad-supported unit players on our O&O Platform. We calculate subscription ARPU (“SUB ARPU”) by dividing quarterly revenues
from our DOOH subscription-supported service on our O&O Platform for the period by Loop Players for our subscription-supported unit players on our O&O Platform. We do
not include in our unit players count, AD ARPU or SUB ARPU from any Loop Players or screens used on our Partner Platform.

• DOOH: Digital out-of-home

• OOH: Out-of-home

• CTV: Connected TV

• CPM: Cost per 1000 impressions
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EBITDA is not measured in accordance with, or an alternative to, measures prepared in accordance with U.S. GAAP. In addition, this non-GAAP measure is not based on any comprehensive set of
accounting rules or principles. As a non-GAAP measure, EBITDA has limitations in that it does not reflect all of the amounts associated with our results of operations as determined in accordance with U.S.
GAAP. In particular:

• EBITDA does not reflect the amounts we paid in interest expense on our outstanding debt;

• EBITDA does not reflect the amounts we received in interest income on our investments;

• EBITDA does not reflect the amounts we paid in taxes or other components of our tax provision;

• EBITDA does not include depreciation expense from fixed assets; and

• EBITDA does not include amortization expense.

Because of these limitations, you should consider EBITDA alongside other financial performance measures including net income (loss) and our financial results presented in accordance with U.S. GAAP.

Adjusted EBITDA is not measured in accordance with, or an alternative to, measures prepared in accordance with U.S. GAAP. In addition, this non-GAAP measure is not based on any comprehensive set of
accounting rules or principles. As a non-GAAP measure, Adjusted EBITDA has limitations in that it does not reflect all of the amounts associated with our results of operations as determined in accordance
with U.S. GAAP. In particular:

• Adjusted EBITDA does not reflect the amounts we paid in interest expense on our outstanding debt;

• Adjusted EBITDA does not reflect the amounts we paid in taxes or other components of our tax provision;

• Adjusted EBITDA does not include depreciation expense from fixed assets;

• Adjusted EBITDA does not include amortization expense;

• Adjusted EBITDA does not include the impact of stock-based compensation;

• Adjusted EBITDA does not include the impact of the impairment of intangible assets;

• Adjusted EBITDA does not include the impact of the gain on extinguishment of debt;

• Adjusted EBITDA does not include the impact of the loss on settlement of obligation; and

• Adjusted EBITDA does not include the impact of the change in fair value of derivative.


